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NuanuBmuaoyanamnsMm

He oT 6isaroxejaTesIbHOCTH MSCHMKA, OMBOBApPAa MM OYJOUHMKA OXMIOAEM ME IOJIYUYUTE CBOM
obern, a oT COOJIOEHMA MMM CBOMX COOCTBEHHEIX MHTEpecoB. Mpl obpamaeMcsa He K
uX T'YMaHHOCTM, a& K MX BDI'OM3MYy, M HUKOI'ZJA HEe I'OBOPMM MM O HalMX HyXIOax, a o6
X BEI'OIOAX.
A. Cvur [0]

VMHoeun BCeTrma InpeciyiegyeT CBOIO CODOCTBEHHYIO, a He Ub—TO €lle BEIOOYy, CBOU
CO@CTB@HHH@, a He HaBA3aHHBIe eMy M3BHe LeJir, T. €. eI'O IIOBeIcHUe
VMHIOVIBVIOYAJIMCTMYHO . HpM S5TOM HNMKAKIVE BHEUIHIME @aKTOpH HEe CIHOCOOHH OKasHBATHb
BOBIEMCTBME Ha ero LeJiu. JaHHasa IIpedIioCelJIKa OTpaXaeT CYTb HEOKJIaCCUUECKOM TEeopmnn1,
OCHOBAHHOM Ha IIPpMHLOMIIE METOIOOJIOTMYECKOI'O MHIOVMBMIOYAJIMI3MAa . CorJjilacHO eMy MMEHHO
OTOeJIbHBIE VMHIOVIBVIIEI @OpMMpyDT BUO VM IIOPAIOOK DKOHOMMUECKOM CUCTEMH B I1eJIOM, IIO3TOMY
JIIOOBIe CcOolMaJibHBEIE SBJIEHUS MOXHO OOBSACHUTH Jyepes InoBeaeHMe OTIHOEJIBHEIX MHIOVIBMIOB

U B3aMMOIEMCTBUE UX VHIOVIBVIOYaJIbHBEIX MOTHVBOB.

XoTa eme BO BpeMeHa AznaMa CMMTa OTHEJILHEI NOTPpeOUTeJlb HaxXOOMJICA B LIeHTpe aHalmMsa,
ocoboe BHUMMAaHME K HpobJijieMe MHIMBUIAOYyaJM3Ma OOBUHO aCCOUMMPYETCHS C aBCTPUMCKOM
MKOJIOM BKOHOMMUECKOM MEICJIM. Ee ocHoBarTesb Kaps MeHTep nmcaj O TOM, YTO JIOOHE
couMaJibHEE NpaBujla M3MEHHAITCS B pes’yjibTaTe MUpMal MHIOMBUOYAJIbLHBIX HOEeMCTBUM, U B
KauecTee IIpMMepa paccMaTpuball QopMMPOBaHME MNPAKTUKM IOeHeXHOT'O obpauweHud. Hamboree
ABHO NMUET O NPMHLUUIIE METOINOJIOTMYUECKOIT'O MHIMBMUIYyaJM3Ma Mozed llymnerep [7]1,
KOTOPHEIM BHIOBUTAET MHIOMBMIA C €I'0 YAaCTHBIMM MHTepecaMu kKak 0aszs0Byl eIVHUILY
5KOHOMUUECKOT'O aHajms3a.

[6] CmmT A. VccruenmoBaHME O NpMPONe M IpMUMHaAxX OoraTcTea Haponob (kHmrm I [ IIT).
M.: Hayka, 1992. C. 129.

[7] Illymnerep M. A. JMcTopusa BKOHOMMYECKOTO aHaim3a: B 3 T. CI6.: DKOHOMMUYECKas
mkojia, 2001; Schumpeter J. On the Concept of Social Value // Quarterly
Journal of Economics. 1909. Vol. 23. [J 2. P. 213[232.

YuebHuK >> I's1aBa 1 OCHOBB MHCTUTYIIMOHAJLHOM BDKOHOMUKM >> 1.1 HeokJjlaccuueckad
SDKOHOMMUECKAsS TeopMrd: OCHOBHBE IMNPEedNOCHBJIKKM >> XaDaKTeDMCTMKM aAreHTOB >>

NanuBuoyanmsMm



http://www.econline.edu.ru/textbook
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi/Harakteristiki_agent
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi/Harakteristiki_agent/Individualizm
http://www.econline.edu.ru/textbook
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi/Harakteristiki_agent
http://www.econline.edu.ru/textbook/Glava_1_Osnovy_insti/4ast_1_1__Neoklassi/Harakteristiki_agent/Individualizm

